Jli1s ydacTi B KOHKYpCi He0O0XiHO:

l. mogaTH Taki JOKYMEHTHU Ha e-aapecy mev@wunu.edu.ua :
- KOIiO | CTOPIHKM 3aKOPJOHHOIO MacnopTa

- 3aIIOBHEHY aHKeTy (IuB. CT.2-3 I[LOT0 JOKYMEHTA)

- MOTUBAIIMHUM JIUCT (QHTJI. MOBOIO)

- peKOMeHAaIIiHUM JTUCT BiJ oJHOTO 3 BukiagadiB 3YHY

- pe3toMe / CV (aHTJ1.MOBOIO)

2. B3sTu yyacTh y KOHKYpCHOMY B1AOODI:
- CKJIACTH TECT 3 aHIUIIHCHKOT MOBH Yy JIcHb criBOeciiu (piBeHb B2)
- IPOMTH CIIBOECIAy aHTIIHCHKOIO MOBOIO (3 MMTaHb MAPKETHHTY/ MECHEKMEHTY).

YBAT'A! JlokymeHTH, SIKi He BIANOBiAaI0THL BUMOraM 200 MoAaHi HEBYACHO,
PO3rIsiAaTUCs He OYAyTh.

Kinnesuit TepmiH nojadi 3asBKu Ha nporpamy — 27 kBiTHs 2022p.

KonraktHa ocob6a — Jlapuca IBaniBHa Bepryn (kadenpa MibKHapOIHUX EKOHOMIYHUX
BIJTHOCHH )
(a. 1412, xopmyc Nel)

Pexomenoosana nimepamypa ons niocomosku 0o cnisbeciou:
Mapkemune

Philip Kotler, Gary Armstrong Principles of Marketing. - Pearson Education, 2010 -
637 crop.
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1. OCHOBY MEHEDKMEHTY: MAPYIHUK JJI CTYJASHTIB BUIIIUX HABYAJIbLHUX 3aKIadiB /
KOJI. aBTOPIiB; 3a pen. A.A. Mazapaki; Xapkis: ®omio, 2014. — 846 c.

2.No B.S. Ruthless Management of People and Profits: No Holds Barred, Kick Bultt,
Take-No-Prisoners Guide to Really Getting Rich Paperback — May 1, 2008

3. Principles of Management by Charles W.L. Hill, Steven L. McShane, McGraw-
Hill Education - Published 2007

4. Management: A Practical Introduction 6th Edition by Angelo Kinicki - McGraw-
Hill Education; 6th edition (September 14, 2012)

5. CliffsQuickReview Principles of Management (Cliffs Quick Review (Paperback))

1st Edition by Ellen Benowitz Cliffs Notes; 1 edition (September 1, 2001)
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AHKeTAa

JlomarHs ajgpeca , MOMITOBUN iHIEKC
dakTUYHE MiCIe IPOKUBAHHS
Howmep Tenedony

e-mail

KOHTaKTHUU HOMEp TeaedoHy

doto

IMm’s Ta npizBUIIE

Mera KOPOTKUI OIHKC TOro,Ha mo Bu
npereHayere (2-3 peyeHHs )
OcgiTta JaTa MoYaTKy Ta 3aKiHYeHHsS HABYAHHS B

HAaBYAJILHOMY 3aKJIaJli, Ha3Ba (aKyJIbTETY,
rpynu

JlonaTkoBa ocBiTa

BKa3aTH MePi0Jl HABYAHHS, JOCITHCHHS;

Yuacrth y nozaHaB4aJIbHHUX 32X01aX
THEY

JlaTa, Ha3Ba 3axomy, QyHKIIIT, SKi
BUKOHYBAJIUCh TiJ] 4aC y4acTi

TpynoBuii 1ocBia

y 3BOPOTHOMY XPOHOJIOT1YHOMY TIOPSIIKY
BKA3aTH JaTy MOYATKY Ta 3aKIHYCHHS
po0oTH; HaliMEeHyBaHHS OpraHi3ailii;Ha3By
nocaau




Oco0ucri Bizomocti )
JlaTa HapO/XKEHHS; TPOMAaJISTHCTBO;1aH1

0aThKIB 13 BKa3aHUM HOMEpPOM TesedoHy

piBEHb BOJIOJIIHHS 1HO3EMHUMHU MOBaMU;
Honartkosa inpopmauis piBEHb BOJIOJIHHS HABUKAMHU POOOTH 3

KOMIT FOTEPOM ;

HasIBHICTb BOJIIMCHKUX MPAaB;
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