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KopcynoBa K.}O. Crpareriyni imMmepatuBd PO3BUTKY MIXKHAPOJHOTO
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mpaBax pykomnucy. Jlucepraiiss Ha 3100yTTS CTyneHs JokTopa ¢imocodii 3a
crietiayibHICTIO 292 MiKHApOJAHI €KOHOMIYHI BIJIHOCHMHHM. — 3axIiJHOYKPaiHChKUM

HaI[lOHATFHUH yHIBepcuTeT, TepHominb, 2025.

Hucepraiiiss € TOMMMOJICHUM HAYKOBUM JIOCHIDKCHHSM  CTpaTeTriyHUX
IMIIEpaTUBIB PO3BUTKY MIKHAPOAHOIO MAPKETHHTY B yMOBax Iio0ani3aliifHuX
TpaHcopmariil. MeToo NpPeACTaBIEHOT0 JUCEPTALINHOTO  JOCHIPKEHHS €
dhopMyBaHHS TEOPETUKO-METOJUYHIX OCHOB Ta HAYKOBO-TIPAKTHYHUX PEKOMEHIAITIN
0,10 (OpMyBaHHS JI€BOTO IHCTPYMEHTAPII0 MIXKHAPOJHOTO MApKETHUHTY B yMOBax
rinodam3zamiiHiX 3MIH 3 ypaxyBaHHSIM OCOOJMBOCTEH HMOro CTpaTeriyHuX
IMIIEpaTUBIB.

Hucepraiiisi mpucBsSYeHa JOCHIPKEHHIO CTpPATET1UHUX IMIIEPATUBIB PO3BUTKY
MDKHApOJHOTO MApKETHMHITYy B yMOBax TIjoOami3aliiHuX 3MiH. Y  po0oTi
pO3IIIAIAIOTHCS  OCHOBHI TEOPETUYHI Ta TMPAKTHYHI AaCHeKTH CTPATEri4HOro
YOPaBIIHHSA B MIXHApPOJHOMY MapKETHHTY B KOHTEKCTI TioOamizallli, sika 3MiHIO€
CTPYKTYpY CBITOBOTO PHHKY Ta BHUMOTU JI0 Oi3Hecy. ABTOp aHaji3ye KIHOUYOBI
dbakTopu, MO BIUIMBAIOTH HAa MDKHAPOJIHY MAapPKETUHTOBY MiSUTBHICTH, a TaKOX
BHU3HAYA€ OCHOBHI CTpATerii, sIK1 103BOJISIIOTh KOMIIAHISIM a1aNTyBaTUCS 10 CYYaCHHUX
1J100aJTbHUX BUKJIUKIB.

VY nuceprallii akIEHTYeThCsl yBara Ha Ba)KJIMBOCTI 1HTErparlli iHHOBAIIWHUX
TEXHOJIOTIM Ta HUPPOBUX MMIATHOPM Yy MIKHAPOJAHHMA MAapKETHUHI, a TAKOX Ha
HEOOXITHOCTI Opi€HTAIlli HA CTaJIWi PO3BUTOK Ta COIiaJbHY BiAMOBINAIBHICTD
0i3Hecy. BwusnaueHno, mo TioOamizaIlisi CTBOPIOE SK HOBI MOMJIUBOCTI IS
posimupeHHs 0i3Hecy, Tak 1 HOB1 PU3UKH, SIKI BUMAararoTh BiJ] MiJIPUEMCTB IIBUAKOT
ajanTarii 10 3MiHIOBAaHUX YMOB.

ABTOpPOM pO3pOOJIEHO KOMIUIEKC METOAMYHUX MMIAXOAIB JJIsi  OI[IHKH



CTpaTeriuHuX IMIIEPATHBIB PO3BUTKY MIKHAPOAHOIO MApKETHHIY, IIO0 BPaXxOBYIOTh
aKTyajnpHl TEHJIEHII Triobamizamii Ta IX BIUIMB HAa KOHKYPEHTOCHPOMOXKHICTh
nianpueMcTB. [IpoBeneHo MOPIBHAIBHUN aHa3 MPAKTUK MIKHAPOJHUX KOMITaHIN Yy
pI3HUX pPETriOHax CBITY, IO JO3BOJISIE€ BUIUIMTUA HaWOUIbII eEeKTHBHI CTpaTerii A
amanTaiii 10 r1o0aJIbHUX 3MIH.

B nucepramiiiHiii poOOTI MpEeACTaBICHO €Tamyd Ta MEXaHI3MM ajanTarlii
HiANPUEMCTB 10 TJI00aIbHUX 3MiH, 30KpeMa B yYMOBaX EKOHOMIYHOI IHTErparii,
3MIHM CHOKMBUYHUX TEpEBar, KyJIbTypHHUX Ta MOJITUYHUX (DAKTOPIB, 110 BIUIMBAIOTH HA
MDKHApOAHY AisUTbHICTh. OKpeMy yBary MpHAUICHO aHalli3y BIUIMBY TaKUX Cy4aCHUX
TpEHMIB, sIK LudpoBa TpaHchopmallis, €KOJIOriYHA BIANOBIAANIBHICT Ta HOBI
COILIlJIbHI CTAaHJAPTH, $KI 3MIHIOIOTb BHMOTH JI0O MAapKETUHTOBHX CTpaTerii
MIKHApPOJIHUX KOMITaHIM.

Y poOoTi 3ampornoHOBaHO MOJIENb CTPATETIYHOTO YIMPABIIHHS MIKHAPOIHUM
MapKETUHIOM, SIKa BPAXOBY€ IUKJIIYHI Ta CTPYKTYpPHI 3MiHU Ha TJIOOQIBHUX PUHKAX,
a TakoX po3po0JICHO PEKOMEHJallli MoA0 MOoOYJ0BH KOHKYPEHTHHX IepeBar 3a
JOTIOMOT010 udepeHmianii mpoayKTiB, 1HTErpaiii HOBHX TEXHOJOTiH 1 ajamTarii
MapKETUHIOBUX CTPATEriil J0 JIOKaJbHUX YMOB. AHami3y MiAAaHO HalOIbII YCIIIIHI
MPUKIAAN TPAHCHAI[IOHAIbHUX KOMIaHIH, sK1 peani3yBajid 1HHOBAIHI cTpaTerii B
YMOBaX ITOCTIHHO 3MIHIOBAHOT'O MI>KHAPOJIHOTO CEPEIOBHIIIA.

B pob6ore 0O0rpyHTOBaHO BaXIJIMBICTh THYYKOCTI CTpaTerii MiXHapOIHOTO
MapKeTUHTy. B yMoOBax MOCTIHHUX 3MIH Ha MDKHApOAHMX PUHKaX, MiAMPUEMCTBA
MOBUHHI MAaTH MOXJIMBICTh IIBUJKO pearyBaT Ha HOBl BUKIHUKH Ta MOJIMBOCTI.
BaxunBoto € po3poOka cTpaTerii, 1mo 3a0e3nedyroTh 0alaHC Mk CTaHAAPTHUMHU 1
aJIanTOBAaHUMH T1AXO0JAaMH, JTI03BOJISIFOYM KOMIAHISIM JIOCSTaTh ONTUMAJIbHOTO PiBHSA
€(EeKTHUBHOCTI B PI3HUX KYJbTYPHHUX Ta EKOHOMIYHHX yMOBaXx.

PosrnsnyTi cTparerii HaimiieHi Ha e€(EKTHBHE BHKOPHUCTAHHS CY4YaCHUX
MOJKJIMBOCTEH TIJIOOATPHUX PHUHKIB, BPAaxOBYIOUM 3MIHM B MOJITMYHIA CHTYyalli,
€KOHOMIYHI Ta COIlladbHI BHKJIMKHU, IO CTAlOTh Jeaail OLIbII BaKJIMBUMH IS
CTPATEriyHOr0 PO3BUTKY MIKHAPOAHOIO MapKETUHTY. Bu3HaueHO KIIOYOBI €Tanu Ta

IHCTPYMEHTH, 5Kl 103BOJISIIOTH 3a0€3MeunTH €(hEeKTUBHY peaizallilo MapKETHHIOBUX



CTpaTeriii Ha MDKHapOAHUX PUHKAX, IO aKTUBHO TPAHCPOPMYIOTHCS IiJ BILIUBOM
rIo0ami3aiiHuX IPOIECiB.

Oco06nuBy yBary TMpHUIIJIEHO aHali3y BIUIMBY ITM(PPOBUX TEXHOJOTIH Ha
MDKHApPOJIHUNA MapKeTHHT. [[ucepTariiss JOCHIiKy€e pOJihb BEIUKUX JAHUX, IITYIHOTO
1HTEJIeKTYy, aBTOMaTHu3aIlli Ta 1HIIMX TEXHOJOTiIM B TpaHchopMallii MapKEeTHHTOBHX
cTpaTeriii, a Takox (OPMYBaHHIO HOBUX MOJEJCH B3aeMOJli MK KOMIIAHISIMH Ta
criokuBadamMu. Po3riasiHyTo cnocobu BuKOpHucTaHHS HUppoBuX MmiaTthopM Ta
IHCTPYMEHTIB JIJISI OKPAIICHHS MapKETUHIOBO1 JISJTbHOCTI HA MI)KHAPOJHUX PUHKAX,
110 JA03BOJIsiE O13HECY IIBUIIIE aanTyBaTUCA 0 IIBUAKO 3MIHIOBAHOTO CEpPEIOBHUIIIA.

JlucepTaliiifHe AOCIIJIKEHHS TAKOXK PO3IJIsAae COIllaibHI ACIEKTH riio0ai3arii
Ta iX BIUIUB Ha MAapKETHHIOBI CTpaTerii KOMIIaHii, 30KpeMa Ha B3a€EMOJII0 MIiX
CHOXKHMBauYaMH, OI3HECOM Ta ypsgamMu. Y poOOTi OOIPYHTOBYETHCS BaXJIHMBICTh
IHTerpalii COLIANIbHUX, KYyJbTYPHUX Ta TMOMITHYHUX (HaKTOpiB y Tpolec
CTpaTETIYHOTO MApKETHUHTOBOIO IJIaHYBAaHHS, 1110 JI03BOJIAE Kpalle 3pO3yMITH 3MIHU
B MOIUTI Ta MOBEAIHIII CIIOKMBAaYiB B YMOBaX Iio0aizarii.

OmHuM 13 KIIOYOBUX ACTIEKTIB, IO MIJISATAE aHAII3Y, € CTpaTeriyHa Opi€HTallls
KOMIIaHIi Ha €TH4YHi, COLIAJIbHO BIJIMOBIJAJIbHI Ta €KOJOTIYHO CTIHKI NPAKTUKH.
Juceprariisi miIKpecItoe pojb TakuxX (akKTopiB, SIK COIllaJIbHA BIJMOBIIAIBHICTD
0i13Hecy, MIATPUMKA CTAJIOTO PO3BUTKY Ta €KO-IHHOBAIlM, IO CTAIOTh BaXJIMBUMU
eJIEeMEHTAaMU MapKETHHTOBOI CTpaTerii Ha TJI00ambHUX pUHKAX. ABTOp TaKOX
po3p0o0IIsie peKoMeHAAIlli MO0 IHTETpallii IPUHITUIIIB COMiaabHOT BIAMOBITAILHOCTI
B MapKETHHTOBI CTPATETIi /IS TOCATHEHHS KOHKYPEHTHUX TepeBar.

[IpakTiuHe 3HAYEHHs pE3yNbTATIB JOCHI[DKEHHS TONsra€ B TOMY, IO
TEOPETUYHI MOJIOKEHHS JJOBEJICHO JI0 PIBHS KOHKPETHUX METOUK, MPOTO3UITIH 1010
BUKOPUCTAHHSA pPO3pOOJIEHUX METOAMYHMUX MIAXOAIB 1 TEXHOJOrd HU(poBOi
TpaHchopmarlii MiXKHaAPOTHOTO MAPKETUHTY.

Pesynbratu foChiyKeHHS 3HAWLUIM MPAKTHUYHE 3aCTOCYBAaHHSA Yy iSTIBHOCTI
MinictepcTBa toctuiii Ykpainu JlupektopaT Uu(POBOro PpO3BUTKY, LUPPOBHUX
TpaHchopmariii 1 1udpoBizamii B KOHTEKCTI PO3POOKH Tporpam MiATPUMKH

YKpaiHChbKMX KOMMAaHId Ha 0UlsIXy A0 Mudposizauii Oi3Hec-mpoleciB (J0BiIKa



Nel158196/K-33538/35.2 Big 15.11.2024 poky); XapkiBCbkoi 00macHOi pamu B
KOHTEKCTI BUKOPUCTAHHA OKPEMHUX MPOMO3HIIM Mpu po3podli cTpaTerii po3BUTKY
XapkiBcbkoro periony (moBigka Ne01-44/2479 Bix 24.09.2024 poxy); BuxonaBdoro
KOMiTeTy XapKiBChbKOI MIChKOi paau XapKiBChbKOi 00sacTi (1oBigka 0e3 HOMEpY);
KoMmyHansHuUM 3aknanoM «3MiiBCbKUN MIChKUI ByauHOK KynbTypu» 3MiiBChKOi
MicbkOi pamu YyryiBcbKkoro parioHy XapkiBcbkoi obOnacti (nmoBinmka 147 Bifg

30.12.2022 poxky).
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ABSTRACT

Korsunova K.Y. Strategic imperatives of international marketing development
in the context of globalization changes. — Qualification scientific work in the form of
a manuscript. Dissertation for the degree of Doctor of Philosophy in the specialty 292
International Economic Relations. — West Ukrainian National University, Ternopil,
2025.

The dissertation is an in-depth scientific study of the strategic imperatives of
international marketing development in the context of globalization transformations.
The purpose of the presented dissertation research is to form theoretical and
methodological foundations and scientific and practical recommendations for the
formation of an effective toolkit for international marketing in the context of
globalization changes, taking into account the features of its strategic imperatives.

The dissertation is devoted to the study of the strategic imperatives of
international marketing development in the context of globalization changes. The
work examines the main theoretical and practical aspects of strategic management in
international marketing in the context of globalization, which changes the structure of
the world market and business requirements. The author analyzes the key factors
influencing international marketing activities, and also identifies the main strategies
that allow companies to adapt to modern global challenges.

The dissertation focuses on the importance of integrating innovative
technologies and digital platforms into international marketing, as well as the need to
focus on sustainable development and social responsibility of business. It is
determined that globalization creates both new opportunities for business expansion
and new risks that require enterprises to quickly adapt to changing conditions.

The author has developed a set of methodological approaches to assess the
strategic imperatives of international marketing development, taking into account
current trends in globalization and their impact on the competitiveness of enterprises.

A comparative analysis of the practices of international companies in different



regions of the world has been conducted, which allows us to identify the most
effective strategies for adapting to global changes.

The dissertation presents the stages and mechanisms of enterprises' adaptation
to global changes, in particular in the context of economic integration, changing
consumer preferences, cultural and political factors that affect international activities.
Special attention is paid to the analysis of the impact of such modern trends as digital
transformation, environmental responsibility and new social standards that change the
requirements for marketing strategies of international companies.

The paper proposes a model of strategic management of international
marketing that takes into account cyclical and structural changes in global markets,
and also develops recommendations for building competitive advantages through
product differentiation, integration of new technologies, and adaptation of marketing
strategies to local conditions. The most successful examples of transnational
companies that have implemented innovative strategies in a constantly changing
international environment are analyzed.

The work substantiates the importance of flexibility in international marketing
strategies. In the context of constant changes in international markets, enterprises
must be able to respond quickly to new challenges and opportunities. It is important
to develop strategies that provide a balance between standard and adapted
approaches, allowing companies to achieve an optimal level of efficiency in different
cultural and economic conditions.

The considered strategies are aimed at the effective use of modern
opportunities in global markets, taking into account changes in the political situation,
economic and social challenges that are becoming increasingly important for the
strategic development of international marketing. Key stages and tools are identified
that allow for the effective implementation of marketing strategies in international
markets that are actively transforming under the influence of globalization processes.

Particular attention is paid to the analysis of the impact of digital technologies
on international marketing. The dissertation explores the role of big data, artificial

intelligence, automation and other technologies in transforming marketing strategies,



as well as shaping new models of interaction between companies and consumers. It
examines ways to use digital platforms and tools to improve marketing activities in
international markets, allowing businesses to adapt more quickly to a rapidly
changing environment.

The dissertation also examines the social aspects of globalization and their
impact on companies' marketing strategies, in particular on the interaction between
consumers, businesses and governments. The work substantiates the importance of
integrating social, cultural and political factors into the strategic marketing planning
process, which allows for a better understanding of changes in demand and consumer
behavior in the context of globalization.

One of the key aspects to be analyzed is the strategic orientation of companies
towards ethical, socially responsible and environmentally sustainable practices. The
dissertation emphasizes the role of factors such as corporate social responsibility,
support for sustainable development and eco-innovation, which are becoming
important elements of marketing strategy in global markets. The author also develops
recommendations for integrating social responsibility principles into marketing
strategies to achieve competitive advantages.

The practical significance of the research results lies in the fact that the
theoretical provisions have been brought to the level of specific methodologies,
proposals for the use of the developed methodological approaches and technologies
of digital transformation of international marketing.

The research results have found practical application in the activities of the
Ministry of Justice of Ukraine, Directorate of Digital Development, Digital
Transformations and Digitalization in the context of developing support programs for
Ukrainian companies on the path to digitalization of business processes (reference
No. 158196/K-33538/35.2 dated 11/15/2024); Kharkiv Regional Council in the
context of using individual proposals in developing a development strategy for the
Kharkiv region (reference No. 01-44/2479 dated 09/24/2024); Executive Committee
of the Kharkiv City Council of the Kharkiv region (reference without number);

Municipal institution «Zmiiv City House of Culture» of the Zmiiv City Council of the



Chuguyiv district of the Kharkiv region (reference 147 dated 12/30/2022).

Keywords: international marketing, globalization, strategic imperatives,
determinants, digital trends, digitalization, digital communications, digital potential,
high-tech market, digital economy, digital technologies, transformational changes,

digital transformation, sustainable development, smart technologies
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